














Just 4.5% of US Consumers Say They Will Have Both
the Ability and Confidence to Spent on
Retail Goods Post-Lockdown.

The Coronavirus has arguably caused the most significant shock to the world economy since the
Great Depression of the 1930s.

GlobalData has released some stats showing evident concern over US consumer spending
post-crisis. A mere 4.5% of US consumers say they will have both the ability and confidence to
spent on retail goods post-lockdown. 22.5% say they will have neither the ability to spend nor the
confidence to do so.

Only 15.9% say they are confident about spending.
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