
2 0 2 2



1

Index

Notable Highlights

The Value of Social Commerce Sales in 2022 
Estimated to be $958 Billion

Survey Methodology

Creator Economy Estimated Market Size $104 Billion

Worth $16.4 Billion in 2022

The FTC Sent Hundreds of Businesses Warnings About Fake 

Sizeable Increase in Content in Recent Years

Marketing Industry Raised More Than $800M in 2021

An Increasing Majority Have a Standalone Budget for 
Content Marketing

The Most Mentioned Brands on Social Media in 2021
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Their Marketing Budget

The Majority of Firms Have Little Concerns About 

Scalable Tactic in their Marketing Ecosystem
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https://influencermarketinghub.com/influencer-marketing/
https://influencermarketinghub.com/influencer-marketing/
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marketing as strong as ever. 
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$16.4 billion in 2022.
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services. 
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Marketing raised more than $800M in 2021. 

 

 

Most Notable Raises In 2021



14

Mavrck - $120M 

CreatorIQ - $40M 

Tagger Media - $23.5M 

funding earlier in the year led by Imaginary Ventures. 
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than males use Instagram. 
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users 24 and younger. Yet things are much more balanced for Millennial 

users. 
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industry in its tracks.  

 

 

 

fraud.  
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billion in 2020. And social commerce sales have continued to rise at 

trillion by 2026 
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https://influencermarketinghub.com/creator-earnings-benchmark-report/
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out over 700  

released 

https://www.ftc.gov/system/files/attachments/penalty-offenses-concerning-endorsements/list-recipients-endorsement-notice.pdf
https://www.asa.org.uk/static/dd740667-6fe0-4fa7-80de3e4598417912/Influencer-Monitoring-Report-March2021.pdf
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2019 survey had also said they had increased content. 

 

and 55% in our 2020 survey.  

 

 

marketing they use. 



33

This statistic has hovered around the same level in each of our surveys since 
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levels. 
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marketing across a broader range of channels. 

 

level of marketing budget. 
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Common

transfers in some locations like Canada. 

 

manual transaction. 
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sales. This is because some customers are more lucrative for a business than 

 



47

10%

0%

20%

30%

40%

50%

60%

70%

80%

90%

100%

2019 2020

%
 I

n
cr

e
a

se
  

2021



48

 

that result. 

Engagement 

or clicks
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Earned Media Value has become more recognized in recent years as a good 

 

The only negative of using this measure is that the calculation of EMV can be 

 

 

team. 

 What 

https://influencermarketinghub.com/influencer-media-value-calculator/
https://influencermarketinghub.com/influencer-media-value-calculator/
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There has been a small but noticeable change in this statistic this year. With 
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library of user-generated content. 

Sales

User-

Content 
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similar threats.  

they have little concern about a values mismatch. 
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be the most valuable factor 

User-generated content is their 

Content distribution is a 
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they remain relevant to your niche. 

 

tactic in their marketing ecosystem. 

A Scalable Tactic In 

Their Marketing 

Ecosystem

Disagree With 

The Sentiment.
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